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MLA:  THE STATE’S BRIDGE TO THE LODGING INDUSTRY

· THE HOSPITALITY AND TOURISM INDUSTRY REMAINS THE THIRD-LARGEST EMPLOYER IN MASSACHUSETTS (AS IT IS ACROSS THE NATION).  THE MLA IS ONE OF ITS STRONGEST VOICES.
· IN FY10, GROSS COLLECTIONS FOR ROOM TAXES  AMOUNTED TO:
· $152.4 MILLION IN STATE ROOM OCCUPANCY TAX REVENUE;
· $50.7 MILLION IN ROOM OCCUPANCY REVENUE GOING INTO THE CONVENTION CENTER FUND;
· $35.5 MILLION IN ROOM OCCUPANCY REVENUE GOING INTO THE TOURISM FUND (CURRENTLY SUSPENDED PER THE FY2011 BUDGET)
· $102.4 MILLION IN LOCAL OPTION ROOM OCCUPANCY REVENUES GOING BACK TO CITIES AND TOWNS IN WHICH THE LODGING ESTABLISHMENTS DO BUSINESS;
· THE TOURISM INDUSTRY AS A WHOLE GENERATES $915 MILLION IN STATE AND LOCAL TAX REVENUES AND PAYS $3.4 BILLION TO SUPPORT 121,500 JOBS.
· FOR EVERY DOLLAR SPENT ON BRAND MARKETING THE STATE’S TOURISM INDUSTRY, THE COMMONWEALTH RECEIVES NEARLY $48 IN DIRECT TRAVEL EXPENDITURES AND OVER $3 IN STATE AND LOCAL TAXES(.
· THERE ARE OVER 80,000 ROOMS IN THE NEARLY 1,600 HOTELS, MOTELS, INNS AND B&BS THAT ARE FOUND ACROSS MASSACHUSETTS, SERVING EVERY REGION OF THE COMMONWEALTH.  MOST LODGING ESTABLISHMENTS ARE OWNED AND OPERATED LOCALLY.  VIRTUALLY EVERY ECONOMIC DEMOGRAPHIC IS REPRESENTED AT EACH OF THESE LODGING ESTABLISHMENTS.
· MLA IS THE LODGING INDUSTRY’S PRIMARY RESOURCE FOR INFORMATION ON LOCAL, STATE AND FEDERAL GOVERNMENT DEVELOPMENTS.  
· THE MLA’S EDUCATION FOUNDATION PROVIDES EDUCATION AND TRAINING OPPORTUNITIES FOR LODGING EMPLOYEES.  IN ADDITION, THROUGH A MYRIAD OF HIGH SCHOOL AND COLLEGE PROGRAMS, IT IS CONTINUING TO BUILD THIS INDUSTRY’S WORKFORCE.  
PLEASE JOIN THE MLA IN KEEPING TRAVEL AND TOURISM STRONG IN MASSACHUSETTS!

MASSACHUSETTS LODGING ASSOCIATION
111 STATE STREET, SUITE 2
BOSTON, MA  02109

617-720-1776

www.masslodging.com

( Based on the Massachusetts Office of Travel and Tourism 2007 Brand Campaign





